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¥ 100 million
Fiscal 2005 Fiscal 2006
FY06 1H FYO06 (Est. FY06
FYO5 1H |  FY05 Est) | Tacta) | Ve (S| Revision | change
(06/7) (06/4) Forecasts
Net Sales 2,842 | 5, 907 3 000 3,101 | +7017 6,000 6,200 +200
(+9%) (+5%)
Operating 209 475 230 257 | +27 480 510 +30
Income (4+48) (+35)
Ordinary 203 453 220 250 | +30 455 485 +30
Income (+47) (+32)
Income 155 395 210 227 | +17 430 445| +15
before
income taX (+72) (+50)
62 172 95 117 +22 210 220 +170
Net Income (+55) (+48)
ROE (%) 7.5% 10.0% 10.3% 12.7% | +24% 17.2% 11.8% +0.6%
(+5.2%) (+1.8%)
Capital 126 296 210 195 A15 430 430 +0
investment (+69) (+134)
Depreciation 104 226 122 116 A6 260 252 A8
costs (+12) (+26)
Research &
59 121 70 64 A6 140 136 A4
D" (+5) (+15)

()contain initial forecast comparisons
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Net Sales: 9% YoY Increase +25.9 billion

High-Grade Metal Products and Materials: up 12%
Electronics and IT Devices: up 5%
High-Grade Functional Components and Equipment: up 15%

 Demand remained steady overall from the steel, automotive, construction and semiconductor industries

* In High-Grade Metal Products and Materials, demand stayed strong for Specialty Steel Company, Roll Company
and Hitachi Tool Engineering Group

» Significant increase in sales of soft magnetic materials in Electronics and IT Devices

* Solid demand for automotive and construction industries in High-Grade Functional Components and Equipment

* Overseas sales ratio: 40.3% (up 1.6% YoY), New product sales ratio: 26% (up 3% YoY)

» The affiliation of certain subsidiaries was changed (from the Specialty Steel Company to the Automotive
Components Company)

Operating Income: 23% YoY Increase +4.8 billion

High-Grade Metal Products and Materials: +1.0 billion
Electronics and IT Devices: +0.6 billion
High-Grade Functional Components and Equipment: +2.7 billion

* Price revisions, stronger sales and cost reductions resulted in profit increases in spite of higher prices for raw
materials and fuels

« Profit increases were recorded for High-Grade Metal Products and Materials, supported by steady demand for
steel and automotive applications

« The Company recorded increased profits for Electronics & IT Devices, owing to higher sales of soft magnetic
materials combined with lower costs

* In High-Grade Functional Components and Equipment, increased sales on the back of strong demand from the
automotive and construction industries, combined with cost reductions, led to higher profits
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B Sales ¥620bn (5% YoY Increase, +¥29.3bn)

High-Grade Metal Products and Materials up 6%
Electronics and IT Devices up 3%
High-Grade Functional Components and Equipment up 11%

In Automotive-Related business, Hitachi Metals is projecting the strong overall
demand to continue in spite of signs of a modest slowdown in certain areas, and

sales are expected to remain at a high level.

B Operating Income ¥51bn (¥3.5bn YoY Increase)

High-Grade Metal Products and Materials + ¥ 0.3bn
Electronics and IT Devices A¥0.7bn
High-Grade Functional Components and Equipment +¥4.2bn

The Company will actively invest with a view toward future growth.
[Y-0-Y increases of ¥4.1bn for FY05 vs. FY06, and ¥2.8 bn for FY06 first half vs. second half]

Persistently high raw materials prices will continue to squeeze profits.
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FY0S ( ) FYO06(Est
Sales 1H(Act.) Operating Income ~ Sales FYOS(Act.) C (Est.) ) Operating Income
(¥100 Million) (¥100 Million)  (¥100 Millign) 6,200 (+5%) (¥100 Million)
5,907
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< Liabilities,Minority Interests

and Shareholder’s Equity >
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(3 100 million)
item FY0S1H | FYO6IH || Cooens)
Net income before tax adjustments 155 227 395
Depreciation costs 104 116 226
Capital investment A124| A153 ASO 1
Others A114

in cash during Current Period

Reducing borrowings A107 A122
Dividend payments,others A38 A32 A59
Effect of exchange rate changes 7 1 18
Net increase A58 A38 113




High-Grade Metal Products
and Materials

Specialty Steel Company I

Roll Company I

\ Hitachi Tool Engineering Group /

igh-Grade Functional M
and Equipment \

Automotive Components Company I

Piping Components Company I
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Information Systems
Components Company
Soft Magnetic Materials Company I

\ Hitachi Metals Techno Group /I

NEOMAX Group I
NG >/

Service and Others
Environmental Systems Division I
Other Manufacturing Company I

- /




{ l/,

Materials Mag!c

This document contains forward-looking statements, such as results forecasts, management plans and projected dividend payments,
which are not historical facts. All such forward-looking statements were based on assumptions and projections that were deemed
rational for the purpose of making projections at the time this document was prepared. Changes to the underlying assumptions or
circumstances could cause actual results to differ substantially. Factors for causing such differences include, but are not limited to,
the following:

+ Changes in economic conditions and regulations in markets, particularly of Japan, the United States, Asia and Europe, where the
Company operates with great focus

« Sudden changes in technological trends

« Changes in competitive advantage and the capabilities of the Company and its subsidiaries and affiliates to develop and commercialize
new products and businesses

« Fluctuation in status and conditions of product markets, international commodity markets, for which the Company provides products

+ Changes in financing environments

* Changes in capability of the Company and its subsidiaries and affiliates to cope with fluctuations in product supply and demand,
status and conditions of product markets and international commodity markets and exchange rates

» Changes in status of protecting the Company’s intellectual property, and securing licenses to use intellectual property of other parties

« Changes in status of alliances with other parties for product development, etc.

* Fluctuation of the Japanese stock markets



