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FY2014 First-Half (AprilðSeptember) Performance Overview 
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Overseas sales: ¥190.5 billion (year-on-year ratio 124 %, overseas sales ratio 42.3 %   
  North America: ¥55.3 billion (composition ratio 12.3 %), Asia: ¥104.7 billion (composition ratio 23.2 %) 

  Europe: ¥23.5 billion (composition ratio 5.2 %), Other: ¥7.0 billion (composition ratio 1.6 %) 

*Since the first quarter of FY2013 was before the merger with Hitachi Cable, amounts for the Wires, Cables, and Related Products segment are not included. 

FY2013 First- Half 

Actual* 

FY2014 First Half 

Year-on-Year 
Ratio 

Forecast-to-
Actual Ratio 

Forecasts 
announced on  

July 29, 2014  

Actual 

Net sales 350.5 447.0 450.5 129% 101% 

Operating income  

Operating income ratio 

23.1 
 6.6  

34.0 
7.6  

34.0 
7.5  

+10.9 
 

0.0 
 

Non-operating income and expenses (0. ) (1.8) 0.  +0.5 +1.9 

Extraordinary income and losses (4.7) 1.3 3.8 +8.5 +2.5 

Income before income taxes 18.0 33.5 37.9 +19.9 +4.4 

Net income 9.6 25.0 28.6 +19.0 +3.6 

ROE 6.7% 13.4% 15.0% +8.3 +1.6 

Capital investment 14.6 25.0 19.0 +4.4 (6.0) 

Depreciation and amortization 15.1 18.0 17.5 +2.4 (0.5) 

R&D expenses 7.3 9.0 10.1 +2.8 +1.1 

Free cash flow 38.7  35.9 (2.8)  

(Unit: ¥ billion) 
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(Unit: ¥ billion) 

FY2014 First-Half (AprilðSeptember) Performance Overview by Segment 
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Net Sales Operating Income, Operating Income Ratio 

FY2013 

First-Half 

Actual
*1 

FY2014 

First-Half  

Forecast
*2 

FY2014 

First-Half 

Actual 

vs.  

Prev.  

Year  

vs. 

Forecast 

FY2013 

First-Half 

Actual
*1 

FY2014 

First-Half 

Forecast
*2 

FY2014 First-

Half Actual 

vs. Prev. 

Year  

vs. 

Forecast 

High-Grade Metal 

Products and Materials 
117.0 128.0 127.5 109% 100% 12.3 

10.5 %  

15.5 
12.1 % 

14.8 
11.6 % 

+2.5 (0.7) 

Magnetic Materials and 

Applications 
64.5 68.5 68.4 106% 100% 3.8 

5.9 % 

8.0 
11.7 % 

7.5 
11.0 % 

+3.7 (0.5) 

High-Grade Functional 
Components and 
Equipment 

91.1 92.5 94.2 103% 102% 6.0 
6.6 % 

6.5 
 7.0 % 

5.9 
 6.3 % 

(0.1) (0.6) 

Wires, Cables, and 

Related Products*1 
79.2 159.0 161.5 204% 102% 4.4 

5.6 % 

8.7 
5.5 % 

9.8 
 6.1 % 

+5.4 +1.1 

Other, Deletion (1.3) (1.0) (1.1)   (3.4) (4.7) (4.0) (0.6) +0.7 

Total Consolidated 350.5 447.0 450.5 129% 101% 23.1 
6.6 % 

34.0 
7.6 % 

34.0 
7.5 % 

+10.9 0.0 

*2 Forecast: Figures announced on July 29, 2014 

*1 Since the first quarter of FY2013 was before the merger with Hitachi Cable, amounts for the Wires, Cables, and Related Products segment are not included. 

Demand trends  
 Automobile-related: Overseas demand has remained firm, primarily in North America and China  

 Electronics-related: Demand for smartphones and tablets has remained favorable, mainly overseas  

 Infrastructure- and energy- related: Demand for industrial machinery and public sector expenditures has remained steady                   
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Net Sales and Operating Income by Segment: 

 High-Grade Metal Products and Materials 
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(Unit: ¥ billion) 

FY2013 First Half FY2013 Second Half 

14/2Q 
14/7-9 

13/1Q 
13/4-6 

13/2Q 
13/7-9 

13/3Q 
13/10-12 

14/4Q 
14/1-3 

14/1Q 
14/4-6 

FY2014 First Half 
 
 
 
 
 
 
 
 
 
 

 Special Steels 
Tool steels: Sales increased compared to the same period last year due 

  to robust demand in Japan backed by strong capital investment and 
  steady overseas markets.  
Alloys for electronic products: Sales increased, supported by strong  

  demand for display-related materials as well as for semiconductor and  
  other package materials, mainly for smartphones and tablet devices.  
Industrial equipment materials: Sales in automobile-related materials 
showed an overall increase in both Japanese and overseas markets, 
supported by steady demand in environment-friendly products. Sales of 
energy-related materials decreased, however, compared to the same 
period last year when there was a significant demand for the products. 

  Sales of aircraft-related materials increased as well, not only because of 
continuing robust demand, but also reflecting the performance of Hitachi 
Metals MMC Superalloy, Ltd., which became a consolidated subsidiary of 
the Group from the second quarter ended September 30, 2014.  

 Rolls  
Rolls: Sales increased compared to the same period last year, backed by 

  a steady increase in demand in overseas markets.  
Injection molding machine parts: Sales increased, backed by favorable  

  demand both in Japan and overseas for smartphones and tablet devices.  

 Amorphous Materials  
Sales remained flat as compared to the same period last year. In spite of 
the steady market in North America and the weak yen during the period, 
demand adjustment was seen in Chinaðthe major market for the 
productðwhich caused a decrease in production in the latter half of the 
six-month period ending September 30, 2014.  

 Cutting Tools 
Sales of cutting tools increased because of favorable demand for industrial 
machinery in Japan as well as steady overseas markets, as evidenced by 
an increase in exports.  

Net sales: ¥127.5 billion    

Up 9 % from the first half of FY2013 

Operating income: ¥14.8 billion 
Up ¥2.5 billion from the first half of FY2013 
 
Sales and income both grew compared to the same period the 
previous year as car production increased and demand for 
environmentally friendly products remained firm.  
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Net Sales and Operating Income by Segment: 

 Magnetic Materials and Applications 

 

 

 

 

 

 

 

 
 Magnets 

Rare earth magnets: Sales increased, supported not only by strong 

  demand in automotive electronic components for hybrid cars and  

  electric power steering, but also by steady demand for household  
  appliance and factory automation-related products.  
Ferrite magnets: Sales increased due to strong demand for 

  automotive electronic components and household appliance parts 

  both in Japanese and overseas markets.  

 
 Soft Magnetic Materials and Applied Products  

Overall sales of ferrite applied products increased with strong 

demand for parts for solar power generation systems. 

Sales of ferrite cores remained steady mainly for automotive 

electronic components and smartphones.  

An increase in sales of FINEMET® was largely attributable to steady 

demand for general-purpose inverters and air conditioners.  

Net sales: ¥68.4 billion 
Up 6 % from the first half of FY2013 

Operating income: ¥7.5 billion 
Up ¥3.7 billion from the first half of FY2013 
  

Sales and income both grew compared to the same 
period the previous year as demand remained strong, 
primarily in the automotive and factory automation 
sectors, and the impact from raw materials prices was 
ameliorated.  

(Unit: ¥ billion) 

FY2013 First Half FY2013 Second Half 

14/2Q 
14/7-9 

13/1Q 
13/4-6 

13/2Q 
13/7-9 

13/3Q 
13/10-12 

14/4Q 
14/1-3 

14/1Q 
14/4-6 

FY2014 First Half 
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Net Sales and Operating Income by Segment:  

 High-Grade Functional Components and Equipment 
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 Casting Components for Automobiles  
Heat-resistant exhaust casting components: Sales remained flat 
compared to the same period last year, supported by a recovery in the 
European marketðthe leading market for the productsðand by strong 
demand in the U.S. market.  
High-grade ductile iron products: Sales increased due to favorable 
demand for automobiles in overseas markets, including the United States. 
In addition, the limited impact of the consumption tax hike in Japan 
contributed to the positive result.  
Aluminum wheels: Despite a decrease in production of certain 
automobiles types equipped with the products in Japan, sales increased 
as a result of robust demand in the U.S. market.  

 Piping Components  
Pipe fittings: Sales remained unchanged compared to the same period 
last year. Although demand was robust in the U.S. market, housing starts 
in Japan decreased after the last-minute surge in demand due to the 
consumption tax hike.  
Stainless steel and plastic piping components: Although the decrease in 
housing starts had some effect, sales remained flat due to proven 
advantages in constraints of construction and earthquake resistance of 
gas-related products, contributing to steady demand.  

 Construction Components  
Although sales of construction components were supported by private 
capital expenditures and public investments in Japan, total sales 
decreased compared to the same period last year as a result of one-time 
events that increased the sales amount, such as extended scope of 
application of the Percentage of Completion Standards.  

Net sales: ¥94.2 billion 
Up 3% from the first half of FY2013 

Operating income: ¥5.9 billion 
Unchanged from the first half of FY2013 
  

Although profits from piping and construction components 
declined compared to the same period the previous year, demand 
for automotive castings remained solid, mainly in the U.S. market, 
with sales increasing and income unchanged overall compared to 
the same period the year before.  

(Unit: ¥ billion) 

FY2013 First Half FY2013 Second Half 

14/2Q 
14/7-9 

13/1Q 
13/4-6 

13/2Q 
13/7-9 

13/3Q 
13/10-12 

14/4Q 
14/1-3 

14/1Q 
14/4-6 

FY2014 First Half 
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Net Sales and Operating Income by Segment:  
 Wires, Cables, and Related Products 
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Postmerger Premerger 

 
 
 
 
 
 
 
 
 
 
 
 

 Electric Wires and Cables  
Sales of materials for electric power and industrial systems and electronic 
and telecommunication increased due to the rise in domestic demand for 
construction. Demand for machine tools also increased. 
Demand for wires and cables for rolling stock increased both in Japan and 
overseas. 
Demand also increased for probe cables in the area of medical equipment-
related products.  
 

 Automotive Products  
Sales of automotive products continued to grow, supported by brisk 
demand for electronic components in both domestic and overseas markets, 
such as harnesses for use in in hybrid vehicles, harnesses for electric 
parking brakes, and vehicle-mounted sensors, which are all key products 
of the Group.  
 

 Information System Devices and Materials  
Sales related to network devices and wireless systems remained solid as 
telecommunications carriers continued their strong capital investments in 
connection with the widespread use of smartphones.  
 
Note: This segment was newly established after the merger with Hitachi Cable on July 1, 

2013. The results of this segment have been reflected in the performance of the 
Hitachi Metals Group from the consolidated accounting figures for the second  

          quarter of FY2013.  

Net sales: ¥161.5 billion 
Up 104 % from the first half of FY2013 
 
Note: Does not include the premerger first quarter of FY2013 
Reference: Down 4 % from the first half of FY2013 after adding in the former Hitachi Cableôs  
                    first-quarter results 
  

Operating income: ¥9.8 billion 
Up ¥5.4 billion from the first half of FY2013 
 
Note: Does not include the premerger first quarter of FY2013 
Reference: Up Ô2.2 billion from the first half of FY2013 after adding in the former Hitachi Cableôs  
                    first-quarter results 
  
Electrical wires and cables, automotive products, and information 
system devices and materials all remained solid. There was 
sustained, vigorous demand in the core overseas rolling stock 
cable, medical device probe cable, and automotive product sectors.  

(Unit: ¥ billion) 

FY2013 First Half FY2013 Second Half 

14/2Q 
14/7-9 

13/1Q 
13/4-6 

13/2Q 
13/7-9 

13/3Q 
13/10-12 

14/4Q 
14/1-3 

14/1Q 
14/4-6 

FY2014 First Half 
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Assets, Liabilities, and Net Assets 

Assets 

¥ billion 

840.7 

Liabilities and Net Assets 

840.7 

Increase/Decrease Ratio End of March 2014  

¥32.5 billion 

D/E Ratio 0.48 �:�� 0.41 

Net Assets 373.2 

Cash, deposits 
 and others 
 + 7.4 

Receivables 
 (3.1) 

Inventories 
 + 16.1 

Others current 
assets 
 + 4.4 

Property, plants and 
equipment 
 + 8.5 

Intangible assets and 
investment securities   
(0.8) 
(Goodwill) 0.4  

Loans 
payable, 
corporate 
bonds 
 (10.9) 

Other 
liabilities 
 + 2.3 

Minority 
interests 
 + 5.1 

�6�K�D�U�H�K�R�O�G�H�U�V�¶��
equity, etc. 

  + 36.0 

 

¥ billion 

8 

873.2 

Net Assets 414.3 

873.2 


